Our
. ERVICE’
F City Centre gESIGﬁ
.|||||‘I||||||| ACADEMY

Bringing the voices of Young
People to the Dundee

City Centre Strategic
Investment Plan

SDA is a Service Design company
committed to creating positive impact
through interactive, practice based learning.

http://sda.ac.uk
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Background

What should our city centre be like in 2030...2040...20507 is one of the big questions
Dundee City Council aim to tackle through the Dundee City Centre Strategic Investment
Plan as they set out their intentions for the kind of city centre that should be created.
Producing the first plan is the start of a long-term process of consultation, review, and
republication as they work towards delivering positive change in the coming decades.

The role and nature of town and city centres is changing significantly as the digital and
online era progresses. Covid19 has accelerated this change and brought about its own
uncertainties which challenge the way we access and use urban centres. Resilience,
innovation, and flexibility will be key to tackling these challenges and developing a
positive future for the city centre.

Through these challenges Dundee City Council believe there are great opportunities to
significantly improve the role, vitality, sustainability, and resilience of Dundee's city
centre. They recognise that the city centre needs to be more diverse and more orientated
towards supporting and celebrating people, public life, tourism, and business.

The city centre, and the surrounding areas, need more people living, working and visiting
during the daytime and evening to generate a critical mass of people and activity which
will sustain further growth, diversity and creativity, and, create a stronger city centre
community.

To stimulate this change, more reasons are needed for people to want to be in the city
centre. This will require more homes, businesses, facilities, services, activities, events,
creativity, and flexibility. The quality, attractiveness and function of the city centre’s public
realm, transportation systems, and active travel networks is vital to supporting these
aims.

Five Key Themes are summarised as:

e Living
Working
Visiting
Connectivity
Public Realm
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A six-week online consultation ran from November 2021 until January 2022. 260
responses were received. A Consultation Outcomes Report was produced to help identify
the key points and recurring themes. Feedback from the consultation process is being

used to help shape a draft of the plan, which is intended to be published by the end of
2022.

Engagement with young people, during the consultation process, was much lower than
anticipated and there is concern that young voices are not being heard.

The definition of young people was agreed as :

Young people = teenagers who
operate independently from their

parents, up to young professionals
starting to establish themselves

(16-24 age group)



The Brief

At a Discovery Session with SDA consultants, the DCC CCSIP Team worked through a series
of exercises to explore the challenges and opportunities they face in bringing the voice of
young people into the mix, to hear as many voices as possible, and leave biases behind.
The team are adamant that young people need to be part of their city, and have reason, to
be part of it.

The ambition is that Dundee is seen to be an attractive place to live, visit and spend time
in. Avibrant city centre attracts talent and inward investment and there is a desire that
people who come to the city for study are enticed to stay. To do that, it is imperative that
insights are gathered from young people to influence the long-term strategy. The challenge
is to be visionary and ambitious while recognising the timescales, and what can realistically
be achieved.

“How might we ...” statements were designed to set high level questions to set the over-
arching challenge for the service design work:

How might we ensure the city centre is
welcoming to young people?

How might we better understand the city centre
from a young persons perspective?

How might we understand what will retain young
professionals in the city?
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The Stakeholder Wheel exercise identified those who are integral to the process and that
we want to be “in the room”

them?

Community
Students youth

workers

Stakeholder
Wheel

from
?
Skaters? College/

\ University
|
Universities C{)Hege Schools
campus

The 90-minute Discovery Session laid the foundations for the project for clearly defined
vision and purpose and the Service Design Academy were appointed to undertake a
programme of work engaging with the young people of Dundee.

Methodology & Programme of Work

SDA used a tried and tested collaborative approach to the user research split into 5 phases:

Phase 1 Create User Research Plan in line with needs
Phase 2 Conduct User Research

Phase 3 Analysing and Synthesising the Data

Phase 4 Report Findings

Phase 5 Data Analysis & Reflection
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Methodology

We believe service design, its principles and the approaches we used - alongside our
expertise, knowledge, and experience - facilitated user research in a holistic and robust way.

The user research plan was used as a point of reference throughout the research to ensure
we stayed on track and detailed the who, what, where, and when of our research.

Locations
: Other Ci
City Centre : o
Locations
Dundee Uni D&A College
Students Assoc Gardyne
e D&A College
Overgate/other i
public spaces ngsway
Abertay
uni

Overgate/shops
lrestaurants

Conducting the Research

Pop-ups are a quick and direct user
research method. They allow us to take
our questions to a wider range of
potential users, taking us to where they
are, rather than bringing them to us. It's
less formal than traditional usability
testing and is a quick way of engaging with
a relatively high number of people.

We used a variety of pop up research
methodologies for activities in various
locations in and around the city centre.
Potential locations (opposite) were
identified to support stakeholder
engagement across the city.

The activities focussed on, and gathered data, linked to the key themes of

e Living
e Working
e Visiting

e Connectivity and
e Public Realm

For the purpose of simplicity and clarity in our questions and conversations with young
people, we combined the 5 main themes of the City Centre Strategic Investment Plan into 4
themes - Public Spaces, Living, Working and Connecting.
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e Themed questions were developed and templates produced for in depth user

research

e Pop-ups, classroom sessions and vox pops were co-ordinated with schools,
universities, college and youth groups

¢ Location specific online surveys were developed and QR codes created to maximise
participation and allow those unable to take part in the user research discussions
to complete later.

Connecting
with Dundee

How do you access / get to
Dundes city centre?

R
Dundee city cantre? made ol ranspo

Are there any barriers for you in How could accessing the city centre.
¢ the contrat be wasier for you?

= |

What do you think about
Dundee City Centre?

Have your say!

We are gathering young people’s
thoughts on Dundes City Centre. you
macter in infarming the futurs,

(1 11]) [=
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Packs and checklists were created for each location :

DUSA - Dundee University (Part 1)

Date: Meeting point:

Time: Mesting time:

Point of contact: Wifi access info:

Contact information: Eduroam access using D2A credentialz

Set up Methods

O s '““"'P Rir hoard snabipan Printed -
Cannect Pams to wifl [ o .
miap & many 1S pack
Fu auimng B i -
T up Ry
[[] \ndformed corsent poster Flase o sl e T
[[] Survey QR code poster it e lamall G-

[] Padiet QR rode poscer
[] Eig futre QR code passer

m Map on board Su-'u'a',- Dupley @0 coin Padler Wi Faln G0
(R Codel . Sroi {OR Codel} e b
Put out
] Tabie cazh sk
i Beg future (3R sl
L Ghve aways

EfiE) Pankler

L Printed packs
L Matesizls ipens and pasz-ies)

Materials oY

Key areas of focus
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An inspiration wall was created at each location to encourage people to think about the city

centre of the future.

Inspiration

wall
Frame 6 Frame 7

What would you like
to see in the city
centre in future?

Frame 8 Ieff-Si—

Dundee City Centre

What do you think about
Dundee City Centre?

Have your say!

We are gathering young people’s
thoughts on Dundee City Centre, you
matter in informing the future.

ol seavice

Do o

JREEY =
e 1

In the facilitation of the pop-up research
consultants from SDA worked in pairs at each
location, with curated templates to capture:
'Public Space Use',

'Working In Dundee’,

'Living In Dundee' and

'‘Connecting With Dundee'.

The 'Visiting Dundee' theme was covered in
Public Spaces and Connecting with Dundee to
reduce the number of questions being asked.

Each template contained a series of open
research questions for participants to engage
with in open discussion and to capture data.

Three community group engagements were
facilitated by a single consultant, supported by
a notetaker, asking open Vox-Pop style
research questions.

Ethical considerations in research guided the
research designs and practices. These
principles included voluntary participation,
informed consent, anonymity, confidentiality,
and potential for harm.

A leaflet with a QR Code linked to a Padlet
Board was available at each location for
people to add their thoughts on the city
centre of the future either at the time, or at
a later date.

Information available on the Padlet Board
explained the purpose of the research and
ethical considerations.



The locations and times of Pop-up research

Ap p ro a c h & L oca t i o n s and community group engagement carried

out with young people in Dundee.

1) Pop-Up Research %

Pop-up research was facilitated across six locations with two of those locations revisited on
different dates.

Dundee University Students Association (DUSA) Mon 25th April & Wed 27th April
Pop-up research was stationed in the entrance/ lobby area of DUSA on two separate
occasions.

Dundee & Angus College (D&A) Gardyne Campus Meon 25th April & Sat 30th April
Pop-up research was stationed in a central area of the D&A Gardyne Campus on two
separate occasions including on a college open day for visitors.

Abertay University Tue 26th April
Pop-up research was stationed outside the library in a central position at Abertay University.

Dundee & Angus College (D&A) Kingsway Campus Thur 28th April
Pop-up research was stationed in a central area of the D&A Kingsway Campus.

Braeview Secondary School Fri 29th April
Pop-up research was facilitated inside Braeview Secondary School.

St. Johns Secondary School Tue 3rd May
Pop-up research was facilitated with 53 craft, design, technology students at 5t. Johns
Secondary School.

2) Community Group Engagement @

Vox-Pop style research was carried out at four community groups meeting across Dundee.

Senior Phase, Dundee & Angus College (D&A) Wed 4th May
Vox-Pop style research was carried out with the Senior Phase community group.

Single Mums Group, Dundee & Angus College (D&A) Fri 13th May
Vox-Pop style research was carried out with the Single Mums Group.

Hilltown Youth Group Wed 18th May
Vox-Pop style research was carried out with Hilltown Youth Group.

Craigie Youth Group Friday 20th May

Vox-Pop style research was carried out with the Craigie Youth Group however all young
people identified as under 16 (11-13 years) and were therefore outwith the scope of this
research and the data was excluded.

Approaches were made to several other youth/community groups, but their timetabled
events prohibited participation. Access to conduct research within the Overgate & Wellgate
shopping centres could not be accommodated. Eight city secondary schools were
contacted, 2 opted to take part.



BESIGN. Participants

ACADEMY

3
o
il T
by 10 e 9 Ballimal. 3
iy 1 12 Castie Galf Chib
5
i3y s .
] Downfield Bl 4 B iy s Ballumbic B o
Downfield Golf Clut o Aroen | 2 e
% Whitfield
% Ryze Dundesa - 9 % o
%, Xireme Alr Sports rar Premier inn Dundee East
s mordens () -,
2o Tasco :_p.:lao Kngaway 3 :
1pecd nwr$ Q..errcr Hown 'y ; o 4 o T ODEON Luxe Dundee s L
ife uritry Park v A0 Y gy - Q L 10 == O
AeDorald U s Sainsbury &
o ey 2 B
% 2 MeDonald Asda 1
Q@ 13 o 5 s, 9 10 Qieet USAS. ) Claypotts Caste Best Westam Woodlands
Dryburgh = o o q Douglas Hotel Dundee
"q3 ¢ it g E——— s g Mz
24 A ' E
,,,,,,, Craigle b B At %
o Extra South g Stobswell -.- Ll
Loch : ¥ stucHTy
Hilleown 2o, 030 ey L Breughty o
D it 2 Ferry
A Brodight
Wills Observatan () o1 2 = BiougtyiCastie Museurn (g Eeiinibe
Ningwed sl-‘::u.;«llulqj o, P foor® "’
Ninewalls .
E City QHM'; Unicarm
Lng Centre
n oy
'.“(Yli
RA Dundee o
Dundee
irport i i
i = "™

Participants who identified other locations:

Coupar
Elsewhere Muntru se Kirriemuir Carnoustie B at Fo rfar Ed\nburuh Monik\e Arbroath Gauldrie
Angus Andrews 1

Participants, at locations, self identified where they were from in Dundee (as illustrated in the
map above), or whether they live outside the city.

The total research reach across eleven events and online was 227 participants (aged 16 - 24
years). 1% of the 16-24 year old population of Dundee (source

)

202.partlc1pants 25 partlc!pants in 1% GEDiihides’s
in pop-up community group 16-24yr olds
research engagement
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https://www.nrscotland.gov.uk/files/statistics/council-area-data-sheets/dundee-city-council-profile.html#table_pop_est_sex_age

Thematic analysis of the pop-up research showed the following

P u b I i c S pa ces emerging themes in response to questions around public

spaces in Dundee.

Key Number of responses about this topic Total number of responses received

What public spaces do you visit in the city centre?

Retail 60

Specific locations: Overgate, Wellgate, Primark

Greenspaces 31

Specific locations: Magdalen Green, Slessor Gardens, Baxter Park, Dudhope Park, The Law

For what reasons do you visit the city centre?

Food 30

Specific locations: Nando's, McDonalds, Heather's Street Food, miscellaneous restaurants

Socialise
winoners 22 |
Specific social activities: shopping, pubs, nights out, eating out
11 responses included getting coffee alongside another activity e.g. shopping or studying
Cultural/
Specific locations: V&A Dundee, McManus Galleries, Discovery, Dundee Library
Built

environment 15
Specific locations: City Quay, Broughty Ferry, Perth Road, Union St., Caird Hall/City Square

Waterfront 44

— Responses included Slessor Gardens and V&A Dundee

Sport &
leisure 7
Specific activities: gym, swimming, skateboarding, visiting riverside pitches

Education ¢

— Specific locations: University, Library, The Union

Other 16

Specific activities: banking, appointments, clubs, church, beauty, football.

N/A
(I don'tvisity 9
Reasons for not visiting Dundee City Centre:

Rarel Nothin I only really There's VBA Used o e for Once you have
|Im tOO y S g no Other g0 there for but it's ngl shopping. Before done NOt_n“EUCh
here to visit - . = that special, that would have whatever, you to visit, no

bu Sy options specific we don't go shopped in local just want to go

anymeore DEAD reasons there area. home time

11



Thematic analysis of the pop-up research showed
the following emerging themes in response to
questions around public spaces in Dundee.

Public Spaces Cont.

When in the city centre, do you use any outside spaces?

Categories of spaces mentioned:
Food Other

Built Green
Environment Space

. DI B :

Specific locations: Benches outside Cathedral, Urban Beach, Slessor Gardens, City Square, The Howff

How does Dundee city centre make you feel?

Positive Negative Indifferent
emotion emotion
Key insights: Key insights: Key insights:
i It doesn't
Ticks all Grotty, the nothing
Love it, i i make me
comfortable, the I.‘:'{i:{;(;vfn much feel nOl’ma'
fioeme boxes. - really anything
What do you think about the current city centre environment?
Built Built 7
Environment Environment Indlfferent
(Positive) (Negative)
s [ - I v [
Key insights: Key insights: Key insights:
- s itk arir Differs depending on sometimes
comflr:,q.m,e nice Prettier blld‘:fgd t but :Sél;e(;‘: the season. Lights at very good,
e environmen 3 st don't feel finas : metin
" atrigh oy B ek A
bitty boring
Z seems
q ulet cooler back
in the day

12
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Our research found that most people's reason for visiting the city centre is to socialise, eat
and drink (73/246),

The majority preferring to use the green space to do this.
Young people feel the built environment isn't 'very lively or engaging' and is 'run down'.

This could be contributing to more people preferring to use the green space when visiting the
city centre.

What CCSIP Group Learned

It's interesting that the top responses for visits to public space aren't really public spaces,
they are essentially private retail spaces, Overgate, Wellgate, and Primark - it is
appreciated that the Overgate and Wellgate provide indoor gathering space and eateries.

Retail is the strongest response and reinforces that people still want to view comparison
retail, likely part of a social experience with friends.

Responses are predominantly negative or indifferent (47 out of 62) to the question "How
does Dundee city centre make you feel?" - ‘grotty, run down, decline, drab, dreary’. This
correlates with general responses from the city’s broader demographic.

It would be interesting to explore and understand what young people's perception of what
public space is.




Thematic analysis of the pop-up research showed

WO r ki ng i n D u n d ee the following emerging themes in response to

questions around working in Dundee.

Key -—Number of responses about this topic Total number of responses received
DO you WOrk in vunaeer

Is your workplace in the city centre?

Other: Three young people mention 'working all over the city'

How do you get to your work?
Walk Bus

Car
I s

Other: One person works from home, One person cycles

30

Do you plan to stay in Dundee for work after studies. Why?

Yes No Maybe
= Y - [ q =
Key insights: Key insights: Key insights:

Yes, Familiar yes, this is Never plan
city. Good good job home NO, too no, no job that far
opportunities. opportunities . opportuities away but

av ! (family & ; :
Ea:};;z:\:\.el here friends) Sma” in my field. e

Other comments
The "voice of the young people™ has been themed following likes and dislikes:

¥ Work in a charity shop in city I'd love to work in the city
Seems like there are Wouldn't want to live and work centre. Targeted by shoplifters Lacks remote/co-working centre but it's not very

opportunities in the city centre, no parking - always the same people spaces accessible

14
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What SDA learned

More people plan to leave Dundee for work after studies than stay. This was down to a lack of
resources i.e. co working spaces or opportunities in certain fields of work.

The lack of accessibility and parking led to people saying they would prefer not to work in the
city centre specifically, even though the majority who took part in the research do currently

work in the city centre (24/34).

A smaller percentage of people do plan to stay in Dundee for work with positive feedback that
the city is 'familiar, easy to travel around' and that it is a 'pretty city, cheap rent'.

What CCSIP Group Learned

Buses and walking are the key modes of travel for reaching places of work.

Job prospects appear to be a key factor in student retention, this is also reflected in the
following living section, the highest reason given for living permanently in Dundee.




Living in Dundee

Key - Number of responses about this topic

Do you live in Dundee?

Are you living in the city centre?

33 Yes

What is your current living situation?

Student

Other: One person small bedsit

Renting a flat

{non HMO)

House (my
house)

79 Yes

Thematic analysis of the pop-up research showed
the following emerging themes in response to
questions around living in Dundee.

Total number of responses received

K-

Parental
home

57

What would make you consider permanently living in Dundee?

Job
prospects

« I

Key insights:

Friends &
family

I

Key insights:

My family Dundee
lives in is my
dundes home
| wouldn't

«

Key insights:

Outdoor
spaces

B

Key insights:

Retail

d =
Key insights:
hare in fne

Ly cenilre
(shaps)

= bette:

Other comments

The "voice of the young people":

maybe Size +
EOing to nice
Uni place

Cleanliness

- Y

Key insights:

h
3t

If it was
cleaner

Social
issues

<Y

Key insights:

Qwning a being abie o Reduce
house ar .~..-"-| Y AN LR Less drug
counci B kit 5 problems
rent Ericesy rates
maore
Better mare mare
stuffto e <
weather 5 IMUSEUmS activities
A0
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What SDA Learned

There seems to be a divide between those who have moved to Dundee to study, living in
student halls, HMO and private let flats and those who live with parents from Dundee. Our

research has found that job opportunity is the largest factor which would encourage people to
live permanently in Dundee.

With such a large student population, there is a correlation between living in Dundee and
building a career here and insights show if there were more job opportunities in line with

studies, more students would live here permanently instead of moving on when they graduate.

On the other hand, 'Friends and family' is a large factor for people staying in Dundee with
insights saying 'Dundee is my home' and 'my family lives in Dundee'.

What CCSIP Group Learned

On the question, "What would make you consider permanently living in Dundee?"
Job opportunities are key and comments on retail and leisure diversity make a difference.

SRR




Thematic analysis of the pop-up research
showed the fallowing emerging themes

con neCting With Dundee in response to guestions around

connecting with Dundee.

Key - Number of responses about this topic Total number of responses received

How do you access/get in to Dundee City Centre?

Walk

Car

Other: One person takes the train

What do you love about Dundee city centre?

Architecture &

Waterfront & c ; S
ompactness e
greenspaces P Environment
- ] BT -
Key insights: Key insights: Key insights:

Slessor Iike the
slatues

Gardens

dri';T(OdI:;es Retail Other comments
_ P - The "voice of the young people™:
1 <
— P nited ¥ a-fow whee
Key insights: Key insights: i — .
Restaurants, bars The Lots of
Restaurants m : [p.l.-a. stores

Are there any barriers for you in

accessing the city centre? People so friendly
yes No
Lots of great places to walk
_— roundabout

Key insights:

Parking It's nice, lots of buskers

places in the centre

oSuUs ricts 1
hard cent isits
o 18
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Our research shows there is a larger number of people walking or taking the bus to connect
with Dundee than by car, and the least popular mode of transport being by bicycle.

This relates directly to young people loving the compactness of Dundee city centre and that it is
'easy to get to, student friendly' but is also shown in the barriers for people accessing the city
centre section where a theme of accessibility comes up in the comments through car parking,
difficulty travelling by bicycle and wheelchair.

Buses and walking are the key modes of travel for accessing the city centre. Only 5 out of 60
cycle, and the lack of cycle infrastructure is listed as a barrier to access

© The Courier
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Vox-Pop style research was carried out at community groups meeting across Dundee.

Vox-pop' originates from the latin term Vox Populi, meaning 'voice of the people'. As such, we
heard a variety of insights from these groups through asking them the same questions. Thematic
analysis of the community engagement insights showed the following emerging themes.

Young Mums Group

What do you like / dislike about the city centre?

14 Like EEIHIIC 32

Direct insights and emerging themes from the 2 questions:

Environment | gsasiv z

Likes include: ease of access, street art
Dislikes include: dull, run down, empty shops (Keiller Centre / Wellgate, drug issues)

Things to do 2

Likes include: charity shops, McManus, Union St., Cafe's, Science Centre, Overgate
Dislikes include: Not much to do that's family friendly, no nightlife, shopping centres

Getting around 6 Positive 8

Likes include: easy to get around with buggy, many forms of transport, plenty buses &
routes, parking spaces

Dislikes include: Parking and electric bikes are expensive

Other comments

Prompt for further comments garnered additional insights.
The "voice of the young people™ has been themed following likes and dislikes:

Environment:
i City Centre is starting Why is th b Vital services are
" BU Ilt to remind me of Albert C:nfre |$‘|J2 important but not in It feEIS
Street - closed shops the middle of the city o, A A
environment and really run down shopping centre? centre d dISjO|nted fufects dtSjOll'!tE-d!
— We could have 'Quarters' like areas for
certain shops or bars/beer gardens or cafes.
City Centre need a more Union
has no identity continental vibe Streets
it's like it's all died in : ease of access to
. A 7 you have to walk from
nothing feels  wemiddeandnon oo end to thectrer shops 20

together =i for certain shops (street level)




Young Mums Group Cont.

Things to do:

make the shops
"fit together"

Retail

I'ver newver been in the
W&A, Don't think it's for
me or people like me.

Cultural /
Arts

Farmily Pasteal?

there's a weird
combination of shops
in Union Street

Late night shopping
every night (o attract
people into town after

work/college

shops open later in
the morning and stay
open later at night

quiet hours
for shopping

21

upcycling &
re-use shops

We need to push the
culture more. Maximese
our haritage eg Jute, Jam
& Journalism

hbore mapsisignage
showing whare tings
are, Info boards - groups
- places- things to do

Christmas Light
Might |s great but just
one night - make It
longer

"taurist
information”
for locals

Sport &
Leisure

Olympla - need an
alternative il
operns. Our childr
learn to swam ampwhere

Getting around:

Transport

you

Buses dan't turn
up or drive past

Mever hear anything
about the Science
Cenfre. Is it still open?

e —

double buggies
are a problem

Scienca Centra can
be hard to get to on
foot with a buggy

on buses

Don't knowwhere to
take people from
outside the city to see
things

Lack of info about what's
E0INE on except on lots
of different Facebook
es

some of the bus
drivers are kind

It used to be really
good, great for
people of all ages

Went on DD Tours, learned lots about
the city. it was great!
Really interesting, everyone should be
able to find out about these things.

push it and
advertise more

If someone in a wheelchair
comes on (the bus) they take
priority over buggies (can be

put off the bus)



Hilltown Youth Group

Wed 18th May

What do you like / dislike about the city centre?

Insights and emerging themes:

Likes include: city centre is a good meeting place
Dislikes include: don't feel safe, it's ugly, seagulls, dog poo, litter, people hanging around

7 Positive IRV 27

Likes include: Waterfront, Union St., Slessor Gardens, Foxlake, McManus, Primark, McDonalds
Dislikes include: Wellgate Library not good, Keiller Centre, Overgate play park locked at night

R

Dislikes include: Too many cars

Environment

Things to do

Getting around

Other comments

Prompt for further comments garnered additional insights, the majority of
other comments from this group focused on ideas for the future.

Things to do

Retail

Cultural /

Arts

Sport &

Leisure

I like Edinburgh, they've
got all the shops we
used to have and more,
it's really nice

A brilliant
theatre, touring
productions not just
ametuer dramatics

Christmas

Festivals

Summer
Markets

Have a gala
week/2 weeks like
Broughty Ferry

Zip Lines like
in Las Vegas

Swimming - no place to
go swimming, too far

to go to Lochee where

there's only the pool

1 like Glasgow - the
atmosphere is better, the
shopping areas are really

nice, it's all together

Ghost Tours like Edinburgh's
Dungeons, but under the
Caird Hall to learn mare

about the histary of Dundese

Nice at
Christmas, make
more of Light Night

Bigger concerts
and bands, not just
for older people

market stalls (not all
food), arts and
crafts, learning and
making

Shop Trails (find
the odd thing in
the windows)

They go right along the
street, you could do that

= from the Wellgate along

the Murraygate

Could have an

. open air pool like

at Stonehaven

on for longer and
have ceilidhs and

= community dancing in

the street

Dundee Dance
Event for
families

Family
Challenges

Penguin Hunt and Ogr Wullie

Bucket trail were great and

raised maoney for charity too.
Do more of these.
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Not just expensive
things to pay for

rake Tore e not just
_ Christmas market with . expensive things
community things to pay for

More events
" like WestFest

making
things

No place to go
swimming, too far to
go to Lochee where
there's only the pool
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CCSIP Group Learnings and Reflections

Young Mums Group
Valid responses, but not strictly reflective of independent young people, more related to young
people who have children and families.

SDA says : These were young women who grew up in the city, and still used the facilities etc in
their own rights as well as with their children. The comments made around "things to do with
kids/children" were also heard often among the youth groups who referred to younger siblings.

Environment: clear comments on the ‘disjointed’ and ‘run-down’ feeling due to shopfront
vacancies.

Other comments: general call for more family friendly events. Communication and info for what's
on seems to be an issue for some. Negative comments towards bus service.

See report for full ideas and suggestions.

Hilltown Youth Group

Environment: very negative response from this group, 18 out of 19 comments were negative,
comments made include ‘don't feel safe, it's ugly, seagulls, dog poo, litter, people hanging around'.
Things to do: predominantly negative responses, 20 -ve out of 27. Positively the recent changes
are popular e.g. Waterfront, Union St, Slessor Gardens, Foxlake, and McManus. Older assets like
the Wellgate Library, and the Keiller Centre are disliked.

The insights from young people indicate that Hilltown is a world away from the West End

Other comments:

General call for more cultural, leisure and sports events, and to expand upon existing events like

Christmas Light Night.

More concerts for young people, outdoor swimming pool, zip-lines, annual Gala etc.
e g s -
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Ideas for the future of Dundee City Centre

We asked young people 'What would you like to see in Dundee City Centre in future?'
We created a digital space in Padlet for participants to make suggestions, paste links
which inspire and add images of other amazing cities that Dundee could learn from.

Insights from 95 anonymous participants were made on the padlet board, accessed by a QR
code from leaflets available at each location for those unable to take part in the survey at the
time. SDA added 83 comments from people who did not have time/want to complete the full
survey but had opinions on the city centre of the future.

‘Padlet
Service Design Academy + 2 = 2mo
What would you like to see in Dundee City Centre in future?

Use this space to make suggestions, paste links which inspire, add images of other amazing cities that Dundee could learn from!

& ALR
Service Design : I'd like... : Spaces : Other - Bl SECHIO
Academy i \ -
N A = 4=

s =2l

Bars with live music and I More seating at caird hall I More toilets

dancefloor
[} i m
_ Edinburgh markets

Note #

We value your participation in this
exploratory work Service Design
Academy are doing as part of the
Dundee City Council’s City Centre
Strategic Investment Plan for the
next 30 years.

Cash option for electric bikes

Drama club

Public toilets open on bank
holidays

I I ST
More sit in food places, for when :
its cold. e.g. not TGIs to go, a full
restaurant

Friday nights at Skatepark

The purpose of this research
activity is to gather the voices and
experiences of young people
across the Dundee. The ambition
is that Dundee is seen to be an
attractive place to live, visit and
spend time in. A vibrant city centre
attracts talent and inward
investment and there is a desire
that people whoe come to the city
for study are enticed to stay. To do
that it is imperative that insights
are gathered from young people to
influence the long-term strategy.

Indoor and outdoor ! 1 L A
waterpark/skatepark More seating, indoor and
cutdoor space

Home made soup shop

p L RAEE
Festivals/carnivals for different
seasons, more
music venues

empty shops could
become pop-ups

Clothes shops like Zara, JD,
Pretty little thing

- =

Wellgate to be done up!
More activities

SDA can be contacted at by email:
info@sda.ac.uk

calm areas where you can
sit and be quiet and enjoy
the space

Taco Bell

/0

Three themes were used : I'd Like ...., Spaces & Others. Participants could also choose to add
other themes but no-one did.

The data gathered confirms and re-iterates the findings from the face to face research responses
and can be viewed on the Padlet Board


https://padlet.com/info5080/m6g6icc53azkibch
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. more modernise better mix ; : areas for
Retail Shaps %2 i:ztpgl:;;:;s BF shiohs IKEA Cosco Stitch Shop o sops
Disney late night sports shop . more designer  Pretty Little
Shop x 2 shopping - football Cat Cafe FIFA Shop shops Things x 3
: ; Tattoo Jordan
More designer / Clothes shops DvV8
shops ArtsNops  iyq 7ara, jos ctait shops Shop shoe shop
e things in o mode hepe antique _ unique_ Bigger Brand_ed m::r:;? : Shops.back in
the Overgate iﬁm:ﬁfﬂgm shops l:s:iﬂ::::ﬂ; Shops & Chains M.hmmﬂ ';‘Sf'mfm the Wellgate
empty shops
could become We"gate n
pop-ups be done up
B better train 4 better connections
p ) Open Top Bus is : «cash options for
i imetabl ht : ,
Transport |ESS trafﬁc cyciefwalkways too expensive t;e;aﬁ;naénm[gdeem' electric bikes bem::g :::yburbs
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more cafes in

communi woodland K trees, parks,
Greenspaces areas for more parks Y aromuﬁ;ec?;r - 2 grass areas
children to play gardens walks 42y (more greenery)

Slessor Gardens is more places to VeehEnte parkcss quiet spaces calm spaces to bowling
too small - more horrible and too . ) X
spaces like this take my son il for families sit & be quiet lawn
outdoor spaces more nature more sunlight dog park - pond maore pa rks more
for young people {less tall & ) trees/green
to meet {green areas) buildings) A A X5 areas x 3
T —————
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Iud |IkE sports places 5 __ o " -=_ ‘ ._, pubs for better social
**  which are free e s young people nightlife things to do
i More stuff o do free wy 1o help peple More family things to do
. = b ind hobbiesAthings aclivities, nol nearer my Nouse
et cobes ol i parking todo ust shops in Fintry
lubs for sports, drop in/pa more stuff affordable or free
nF Ll P P pay more to do i acTivities so oost
young people chess as you go for kids sri't a barrier
3 \ore interesting not a lot for us
SE swiftodo to do {22yt old) more fun
| love the architecture is fix the there is something can't wait for the
good - | love the . missing but | can't e-sports centre
people old buildings basics! point out what to open
What SDA Learned

Our research shows that there is a clear desire for the city centre to be an area where people
can come together and participate in events, activities and enjoy the spaces.

While many mentioned particular retail shops they would like to see, there was a clear
indication they would like a more vibrant city centre, references were made to the shopping
areas in Edinburgh & Glasgow. They felt the Wellgate Centre in particular was run down and
that the number of empty shops along the Murraygate made the whole area feel
depressing/dirty. Some made suggestions for a balance between charity shops and designer
shops, many wanted to see local business as well as big brands, and young people were keen
to see options other than just retail in the city centre.

Sports & Leisure facilities received by far the largest number of suggestions and youth
groups were very vocal in the need to have activities like bowling, cinema, roller skating and
an ice rink, in a central location. It was not feasible for them to travel to outlying areas of the
cities to take part in these activities.

27
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Participants found it difficult to simply "imagine" or "visualise" what a city centre of the future
could look like. We believe that with an opportunity to co-design an alternative, on the back
of this research, we could gain buy-in for new possibilities.

What did the CCSIP Group Learn?

Most of the ideas relate to increasing things to do, which are primarily related to private
sector shops, cafes, restaurants, cinema, leisure, and events.

Requests for more family festivals and music events.
There are specific public realm suggestions, including:

e More child friendly play space, play parks, and green spaces.

e More attractive lighting to buildings and trees.

e More drinking water stations.

e More places to sit and relax, and more seating.

e More public toilets.

e Less traffic and better cycle/walking infrastructure.

e Outdoor sports facilities: lido, basketball, tennis, gyms, roller skating, running track,
football, crazy golf etc.
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What does our research tell us?

The Service Design Academy of Dundee & Angus College has facilitated pop-up research
and vox-pop research with just over 1% of Dundee 16-24 year olds (based on 2020
census data) and includes young people visiting the city for various reasons such as for
education or other activities.

This engagement with young people as per the strategy to 'Bring the voices of young
people to the Dundee City Centre Strategic Investment Plan' - has yielded qualitative
insight into public space use, and the emotions realms of the built environment in
Dundee, generate for young people.

The report also provides insight into working in Dundee, and whether young people plan
for future employment in the city, and what barriers/opportunities they face in doing so.
As well as detailing how young people are accessing the city centre, positive/negative
emotions to city centre access and what living in Dundee (permanently, or as an option
to do so) means to young people today.

The quantitative data tells us what percentage of young people engaging in the City
Centre Strategic Investment Plan feel a certain affinity towards, particular aspects of the
city as-is, what those affinities are, their emotions and what thoughts and feelings the
current city centre generates under the umbrellas of 'public space use in Dundee'
'working in Dundee', 'living in Dundee' and 'connecting with Dundee'.

Alongside this quantitative data, the emergent themes, emotions, barriers and
opportunities shared by young people, help to frame the as-is picture of young people
and Dundee today. Opening up the possibility for deeper, more in-depth conversations
or interviews with young people based upon the emergent areas and the voice of young
people captured within the report.
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What do we recommend as next steps?

The research carried out by the Service Design Academy in areas of the city such as the
universities, colleges, and open-days attached to these institutions; and respective
youth groups has ensured good diversity with engagement taking place with young
people across the 16 - 24 year age spectrum, those living in the city, or visiting the city,
and across the protected characteristic groups.

We did recognise the 1-dimensional aspect of the pop-up research method in terms of
'a lack of storytelling' and 'yes/no' higher-level responses and we took a qualitative
approach with youth groups, encouraging them to share their stories & experienced of
the city centre.

The Service Design Academy recommends that the next step in this qualitative
engagement is to work with a smaller sample size, exploring a handful of the emergent
themes. In particular the facilitation of an initial batch of around 10 qualitative
contextual/user interviews to explore at a deeper level some of the 'scenarios’,
'emotions' 'pains/opportunities’ shared by young people.

For example an in-depth look at "how does it actually feel to make Dundee your home
for 4 years?" or, "how does it feel walking through the city".

Emergent themes from across the four umbrella areas of this research could lead to
'How Might We?' statements too, after a triangulation of the most important findings,
and areas for further exploration - where young people could be engaged in a focussed
co-design exploration of what 'better' looks like for young people in Dundee with the
findings of this discovery framing further ideation and involvement.




Our

SERVICE" Fut?”
DESIGN |
ACADEMY [l

Themes to Explore with in depth research

Different expectations due to personal circumstances

What young people want to see in the future of the City Centre varies due to personal
circumstances. There is a lack of ambition when there is a lack of opportunity and money.
This was reflected in opinions being different according to where young people live - e.g

more negativity from Hilltown.

Young people want to have experiences and resources on their doorsteps - they
recognise that access to these things will help them to live a good life.

Treatment and biases that come into play with young people. We heard anecdotes from
young people in different settings about bus drivers not picking them up, and being

banned from fast food restaurants in the evening because of the behaviour of others.

Definition of public spaces and an understanding of what the City Centre is do not
necessarily match adult definition.

How do other cities compare? Other city centres help to inspire young people for their
vision of a better place to live and work. There is a general assumption that other cities
have sorted their problems but perhaps this is not the case.

Community Activity

There are great pockets of activity in communities that could be replicated city-wide,
consider what's happening in the community pockets rather than just City Centre.

Why we should continue talking

Young people respond when approached, rather than us expecting them to make the
effort to respond to surveys.

Young people are much more aware of issues than we give them credit for and are open
to have conversations when given the time and space.
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